
What happened in 
2017?



The fastest content discovery for 
newsrooms & publishers.



Who do we work with?



A BRIEF HISTORY OF 
WHAT’S WORKED ON 

FACEBOOK FOR 
VIRAL SITES 



1. PICTURES OF CATS
2. LISTS OF CATS
3. VERY SPECIFIC LISTS OF CATS
4. THIS CAT DID SOMETHING YOU WON’T 

BELIEVE
5. OLD VIDEOS OF CATS
6. NEW VIDEOS OF CATS
7. LIVE VIDEOS OF CATS



A BRIEF HISTORY OF 
WHAT’S WORKED ON 

FACEBOOK FOR 
NEWS PUBLISHERS



1. PICTURES 
2. SHORT ARTICLES
3. NICHE ARTICLES
4. CLICKBAIT ARTICLES
5. NATIVE VIDEO
6. LIVE VIDEO



What’s happened since?

1. “This works, let’s scale it”
2. Fear and loathing in San Francisco
3. Bigger divide between data-informed 

publishers and others
4. FB attempting to reduce the gap
5. Further polarisation
6. Filter bubbles became Filter prisons



Spreading 
information has 
never been easier



Spreading 
disinformation has 
never been easier



"Personally, I think the idea that 
fake news on Facebook -- of which 
it's a small amount of content -- 
influenced the election in any 
way is a pretty crazy idea,"



https://www.washingtonpost.com/business/economy/obama-tried-to-give-zuckerberg-a-wake-up-c
all-over-fake-news-on-facebook/2017/09/24/15d19b12-ddac-4ad5-ac6e-ef909e1c1284_story.html



During 2016 US 
Election period - 
entire media 
landscape changed 
rapidly









From 41k
To 30k
Likes



From 30k
To 13k
Likes



From 31k
To 13k
Likes



March 12th 2017



USA Today Engagement since then





Social platforms 
are open to 
manipulation



Extreme, controversial and fake news is rewarded by design





French Presidential Election 
revealed an organised 
distribution network to amplify 
specific messages across FB



What’s happening 
now?





  

Entanglement of Islamophobic and ‘white 
victimisation’ narratives with political 
pro-Brexit stance.  



Alt Right spokespeople become publishers



Popular ones



Who 
communicate 
with videos 
and photos

PJW - 
46% Video
33% Photos - 69% eng
10% of engagement on links

TR - 
44% Video - 59% eng
14% Streaming vid
13% of engagement on links



For real news 
publishers



Further reading:

Information Warfare - Hall of Mirrors
https://www.theguardian.com/news/2015/apr/09/kremlin-hall-of-mirrors-military-information-psychology

Handbook of Russian Information Warfare
http://www.ndc.nato.int/news/news.php?icode=995

The Modern Propaganda Machine
https://www.nytimes.com/2015/02/14/world/europe/russian-tv-insider-says-putin-is-running-the-show-in-ukraine.h
tml

Audience perspectives on Fake News
https://reutersinstitute.politics.ox.ac.uk/our-research/news-you-dont-believe-audience-perspectives-fake-news

A Field Guide to Lies and Statistics - Daniel Levitin

Why Facts Don’t Change Our Minds - Elizabeth Kolbert 
https://newyorker.com/magazine/2017/02/27/why-facts-dont-change-our-minds

How Propaganda Works - Jason Stanley
Related article:
https://nytimes.com/2016/12/26/books/how-propaganda-works-is-a-timely-reminder-for-a-post-truth-age.html

https://www.theguardian.com/news/2015/apr/09/kremlin-hall-of-mirrors-military-information-psychology
http://www.ndc.nato.int/news/news.php?icode=995
https://www.nytimes.com/2015/02/14/world/europe/russian-tv-insider-says-putin-is-running-the-show-in-ukraine.html
https://www.nytimes.com/2015/02/14/world/europe/russian-tv-insider-says-putin-is-running-the-show-in-ukraine.html
https://reutersinstitute.politics.ox.ac.uk/our-research/news-you-dont-believe-audience-perspectives-fake-news
https://newyorker.com/magazine/2017/02/27/why-facts-dont-change-our-minds
https://nytimes.com/2016/12/26/books/how-propaganda-works-is-a-timely-reminder-for-a-post-truth-age.html


EzyInsights Access Link for Aalto University Members:

https://app.ezyinsights.com/login/invite/wgjyxa




